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= R — f— o o
1796 _ -6.45 Razorfish 10022725 5/18/2012 5/18/
1964 _ -6.26 Saturnus Multi produkten 10023783 5/27/2012 5/27/
1986 [ e ) Unieys 10025558 em012 &7
2214 ] Zitel 10027575 6/29/2012 6/29/
v o I o C

4 »

E1E
Qlik Sense L% A\ ¥ A I% 01 I 48 77 LL 76 F 50 g 26 b 4
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B P IR B T o ) I O

App dimensions Show fields Q
Q %KEY \ City Code \ Cost ., Customer \ Customer Number 2 Date | Date.autoCalendar.C
86 70 -180.69 Bitstream 10006805 2/8/
-41.29 Edify 10010897 2/26/
120 -38.07 Home Automation (HAI) 10816548 3/7
879 Molson Brevieries 10026413 5/9/
6 Razorfsn 10022725 18/
1964 6.26 Saturnus Multi produkten 10023783 /27
1966 088 Unisys 10025558 o/
° 10027575 129/
8! 8.81 /51 5,

(AR
Sk BB A
I HE R A o € 509 £

City

(Your current selection)

Contribution to total

[ X:I7Y Sales

o B SR ERE IR E ]

RNEMFBRHRESEEN . EEY, B8R —HIENEX (CANWAE T
(EmployeeName), &k T 37.8% I 4F & §5 5 & (YearlySales). & (05 /R IR NG . 4% — K} 7] 88
ARIRN B AR A AR

3 P IR B A A B AR TR B T

Insights from excluded values:

Sales Rep Name

53 of 63 (84.1% excluded)

Contribution to total

FCALTY Sales

Desc

97 of 98 (99% excluded)

Contribution to total

97.8% [EELCS

B M T TR B
f6s T R B B R R DR RO SR AR B
AP T A S

Adda dimension o

TR AR R A b A

A TS B sum() AR, A AR AR RS B A I 3
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Associative Insights - i #4016 7 -

Customer contribution to Quantity

313 of the 684 Customer values are excluded. Those 313 Customer values contribute 8633k to Sum of
Quantity.

Customer Sum of Quantity

371 953.1k
sazn

52.5%

All values: 684 1.8M
alues: Count Quantity
natyzed-no insg
B reveatdona vded -
2 2 i o

A A A A5
SEAN R H AT I Py . B — TR AT B Ko 1 B 5 R RN K
SEANES A AT 4

Customer Sum of Quantity

371 953.1k

S82% 525%

684 1.8M

All values:
Count Quantity

EEMEEE
S T LA a0 S R R TR 2R
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7 {H 1 T HIA 6 5 1 1E

Associative insights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

Quantity

#HH O HE R E FRA B
S P SR BRI . T DA — T DA T R AR R 2%
B AESE T 1 707 B

Associative insights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

FEELTH Quantity

F U338 A 5 R
fes L 1 A D L AT R € HE AR

H A8 19 4o

Customer

313 of 684 (45.8% exclud...

Contribution to total

47.5% [CLELUENY

St - A RN EAR
CL 4 B 38 B £, 1854 T B T TR L
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A AR B G 6

v

Analyzed - no insights

nensions that had
ction.

Sales Rep Name

No exclusions found with
current selections.

(/¥ Quantity

Product Sub Group

No exclusions found with
current selections.

(7Y Quantity

%ﬁiﬁl\ﬁ}#?*——t‘{i ]
T A TR GE R, R 2k E CHRERERA R E B

HH 8 T 18 HE S G F i 20 2 RE A

Add a dimension o

/'ﬁ’%)\{é\ nﬂ_E KPI *E %ﬁ
B A A A R AR 4 (G R B R KPR 3R

o EAH RFEA MR sum().
o HH RTHZ sum(), 5 2ORHE MY AN G 7 A e HE B [ 3R .

5 PR IR & AR Al KPR T B2 B

Average Sales per Invoice of ltem Desc

50 of the 825 Item Desc values are excluded. For those 50 Item Desc excluded values, Average Sales per
Invoice is 837.5.

Item Desc Average Sales per ...
2.7k
Possible
775
pres
837.5
50 Excluded
825 2.7k
Allvalues: X
Count Average Sales per Invoice

A RN B A
HHT T LB
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1. EEABEATRTIER, #%— NEBIE. it & BB IEAN & . %5 & 6% Associative insights
THI AR o

2. EABEKERE TIRE.

MR TERS, R Bos EIEH . 13 BUR R RAL UL B UR BT A 8 AL o S8 4% 18 mT DLARE SRR 10 AR AL 38

B .

— TEEBRANER.

R BUREA WA o R Fr 8 B 33 TH A ORE i) A R A A s 2

& ml DASE R P4 R . M BRE MR AR R IR R

% —F R H L& FE # £ # A Associative Insight /1] & &l

o gk w

% B8 ks ] LL7E Associative Insights 15 7 rv i3 B sl 88 5 8 (% I PUR R 2 — T EFTBE . gl
RIS BRI E R R A .

Associative Insights # 7] : 3% A & 1L {7 & K}
7 S0, AP P 0 S 0 S A R
ST T BB

1. DUN 2 BIR A G B RO 1Y) JE R Xk 45 7 T . FRAMAE B SO A IR I T CAN. US & g K
f, I%l&%’éﬂt $EIH . EmployeelD. EmployeeName 1 YearlySales #f it {2 B, N A

B RATHE. R E 2, 18 Lol Bl CANE THAH B .
Eﬁz%ék%i‘/\ﬁﬁﬂffﬂ/ﬁfﬁ? iPERA E A
alik@ - i i Assotative nsighs Q PR ]

2. #—FTEEBRAEMKE, Qlik Sense & 1% B i 1) & kL, LR 7E Associative Insights < Jr
A, FRAM AT LLE R, CAN S 4E B 85 85 2 BURR 1 62.2%. Mt /T LA SR A B A, Hdh— i
B T (8 H EmployeName [f] 5%) 7 sL B TE B HERR . WL B THEEHEE T T 37.8%. &
B RIENE .
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B 17 8 TH 1 ] B IR B AR

QK@ = i o e e, s

Encen

3. 1% — N R, Qlik Sense & [ F A BoR 3 Al OB A o 18 BRI i © HEBR (9 B % 48 2 8
BERAZDEM. LB TRAE? JAMKIE M5 CANEIRh i HF R o 4% — N B HRBRE K
BB
FLA A b M IR A

Qlik@ e ™ Assaciativelnsights. = Q = @

* E Y= £ o

EmployeeName contribution to YearlySales

EmployeeName Sum of YearlySales
6.6M
22
19
55
] n
— 20 10.6M
values Count YearlySales

4., WAMBAAET LUFE R EW P ERBE R Kasie &, 78I EmployeeName #1571 HE [ 118
% — TNBECHEBR LAY Kasie & F %1% TH .
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L A N

P CHF BRI 11 1 A0 B8 4 11  E IRA S

Qalik@ -

aive nsight

schto satactions

EmployeeName contribution to YearlySales

EmployeeName Sum of YearlySales

Emplopsetame a SurearySales)
view passible B to thevisuatiation
"
o setectpes Seectanciuted

5. FAM & 7 BBIA A U . Kasie C L, SE i CANEIE T (E 2 b 7 R €, B & BLAE Al
% THRERRBIH, R EETRANEM.
AL BRI 10 1 PO FE PR S

Qalik@ - oo

stamanager Y Shee

nnnnnnn

4

wwwwwwwwwwwwwwwwwww

i
H
s
H
« »

6. 1% — '~ EmployeeName - Jv , i & & 5503 (KR N\ B AR 5 &l bt 42
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Ll Kasie {1 23 /i 2 {8 19 i B £ IR A & Al

Qlik@ Catamanager

Associative Insights ~ A
s T [ s 3 o .

Selections contribution to YearlySales

Your selection Sum of YearlySales

6.6M
6225

Allvalues: 10.6M
YearlySales

7t [ F 72 =X 45 ] Associative Insights
37 16 BT 3G SR W, SR A% R B A R U, o] 7R JE R 5K 45 A Associative insights.

AT TR

15 TR R MR T, 16 i b 4% — F B
HW—THE.

4%, @ N\ DISABLE_SELECTION_INSIGHTS.
fERRE P, MANTIE.

#—TH-

R B R A

o gk w N =

5 % HE i Associative Insights
P& A H Associative Insights

GRS

T e A IS EUE R T I ThRE

BRNTE

B EmERE .

RN E G v Ad A .

GRS

Qlik Sense #f 47 2 7% H # 4% 2 Qlik Sense fil iz 25 .

BAKATEY
g R 5 TR AE AR |0 BN Qlik Sense fil A &% 36 38 . #3592 A R PR FTE, AT RE &R GBI R
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REMEE 2 WA AR T

AT B B JR

A REE LML, IR A R 5 U s A
BEKATE

FEBIFE T &, 5 DB AL -
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6 MHESHES
AR Qi Sanse D4R TR, TG RIBTTEARIEW 11K
B2 Ao 0 5 0 SR T DL — L, DLAE TR 2 AR IS i B L

75 F G S A7, AT LA o] LA o 1% 5 JE 2 20 b i 2 A8 A R

Q. No selections appliec
L s Selections applied

Q|

0 BRI RSB, R AR B2 A T

ARG - T ER—ERE AR, ARG H RS EN IR,

M TAR R L0 BRI, W] L R R A OB A R B A A O] o A I I A A %
tE

& Al LLIE i Insight Advisor 75 TAF & % & BB A & kL, &mT L% — 1 T/E R A8 4 4 (1 Insight
Adwsor A7 I . Insight Advisor tH B8 #2 18 & kL 8 & & 42 5 EI’J ﬁ 1,

Tt ] DALE S TR AN A 53 A0 2 I AT 18 3, 51 Gn 3R s A G 328 T A

6.1 EEh&ZAEME

H g N S AT, Qlik Sense & 1% 3 W R IH H o B 2 2 & 5 M AL E I BUS AT IHHE S
(B Rk B S

o HWAL{E
o HEFEME (R ELHE AR 2 T TH H O SL AR R E)

0 B R R AR (5 ).
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Q john Vegetables sugar ° X

Sugar  Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , Frozen John Davis

Vegetables , Fresh Vegetables,

Sugar
Product Sub Group Sales Rep Namel
Canned Vegetables . Frozen John Greg

Vegetables, Fresh Vegetables .

Sugar
Product Sub Group Customer
Canned Vegetables , Froz Johnson and Higgins

Vegetables , Fresh Vegetables ,
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables , Frozen John Davis . John Greg
Vegetables, Fresh Vegetables .

Sugar

Product Sub Group Manager

Canned Vegetables . Frozen John Davis . John Greg
Vegetables , Fresh Vegetables,

Sugar

Show me more

A 38 300 AL
P 5 D B LG B R, 3188, B0 “mountain bike” 1 )
EEEE PR [P

B: &M —1#i% 15

FEEARERERWE G R, BT8R —MER.

W—THBrAEL AFEE LR,

C: DL AR ) 18 3 48 1 7 5

ARBMEFEHEE ST T —HEERE. HERTH O ESHEENRE/FEEH.

T DL e — A I T DK LI e A H— T4 I QL R A
8,
J B 2 7 0 0 B R R T S 10 B TEE 4T LE 8k 9% B Tread )W, Tbread ) /8 @ fF 2474 4 T8 H 2 B,

1M l'reader | il T Reading | #1527 & TH H o #5148 2 7 5 2 & 48 %€ — il (%2 DASCHR AT & TH H 10 @i« 8 14
S EEIE N E R, g EEEN AR
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6.2 fi M mAH R LI EE
B R 1 AL R BB

AR, 1 A5 R BUR A B M Qlik Sense &} Hh 4k 2 75 & TH H MR & o 18 Lo &% R 28 A M0 AL
B i o B AR AR AT M B R BOH B RE PR A A 2SS HE, SRR R %
R G TH H DL Ky A4l A AL 3R A

B IR I Ak SRR, R PR R A SR, N BRI B R IE DL AR T IS R 1 AR ALK o T R .
e e TR 2 T AR ORL R R R 183 < john. Vegetables 1 sugar.

PO e No selections applied T lig Insights

Q john vegetables sugar X

Sugar Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables, John Davis

Frozen Vegetables ,

Fresh Vegetables |

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables , John Greg

Frozen Vegetables ,

Fresh Vegetables |

Sugar
Product Sub Group Customer
Canned Vegetables , Johnson and Higgins

Frozen Vegetables .
Fresh Wegetables .
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables , John Davis , John Greg
Frozen Vegetables ,

Fresh Vegetables |

Sugar
Product Sub Group Manager
Canned Vegetables , John Davis , John Greg

Frozen Vegetables ,
Fresh Vegetables |
Sugar

Show me more

0 1 T A L DA P, 57 B (77 JE A ) A S 7 2 TE A o

T LA — A 0 B 7 DK LI B A e AR R R QL R

o

BTl
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4 5 5 5 6 A6 A% B ZORE R b 5 ) B SEEAT LR 44 5 Tread 11K, Tbread I AN & 1E & 75 G IHH 231,
1M l'reader | i TReading 1 #R 2 77 & TH H - # 8 75 & & 0, LBURTF G THH o 5 8 8 5 5 B 38 /N [
y, GEMEMEH R

il P R X R4 S 8 B i OH
fi P60 6 T O P X o O A1 R b RS TH B, S5 T LR PR AT AL B AR R

DA — A A R DL ) ORISR B BN S g B BRI AT, R
TR A AT BT S W DURARIEAT B ER AR, DUAR IR L S A R

17 E 2 1 5 o 72 T i E i 2R 9 AT 4

r-a r-a ---  Region Product Type r= .
O s ) UKg (%] Vegetab e;l’:.rp (%] i3 lig Insights
— .

Q comor X

Comon ComChips ComOill ComPuffs Comed
Add to your selections

Item Desc
Bravo Creamed Corn, Golden Frozen Corn , Tell Tale Corn on the Cob , Ebony Corn on the Cob, Better Creamed Corn 5 more

SR H AT TH AT S A, R R SR P R B AR T AT B 0 AR . R A AE S 1 A B
HOATIETH B, i B 25 B B AT IR T . n SR 5 BRI TH, RO BT S 1 7w 1 & R,
AN b FEHEN o

W R AE R IH AT I &, 0 B R A TR R BR (R AR ), AN g 18 BE T A R

Un R AE ) 2 8 R AR IR I AT 2 0 LS B A EE R S T AR, % — T
AEAFEIHE LR S IHE .

1% 3 Z (7 77 'fresh fruit' A~ & &L P A 12 35 5 5 1 # R, AT LUREJH TRE 2 8 20 A6 15 138 TH

roa ro r-2  Product Type r=a =
(& &l o hrocueene o {x  liq Insignts

Q fresh fruit X
Fresh Fruit Fruit  Fruit Roll
No matches found within your current selection.

Show partial matches

W R IE AR TR PE AT B 0 BB R AR SR, W EFETE ARE P RAB A EH. 1. W
FRTH L E , 0T L RE R R SR S TR AT B L.

7 B TH g BE 7 i 14 S 'sugar’ 1 I 6 1F T A R .
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6 B SHAE

A el . liq Insights
Q sugar

Sugar Sugar Cookies

No matches found within your current selection.

x

6.3 FER AT P B AR L

o e B 1 e S 2 2 45 1 9 Windows. 2 £ Mac OS, 3 i i} Cmd # f¢ Ctrl.

5 T T A T A ) S R R
BB #iR

Ctrl+F PIRCE SRS RERWA ZH SN EEE 7.
Tab ok Ente 5 WIR KA BE H SR 7 &, R 1 5k (0 58 — {8 48 8 7 A o 1 22 48 | A v
W B SN ZENES TR R SE R MB .
FEHE S5 R B 5 Z B H
WA g e gt EEBKNE ST RERE DR REIEE Z M2,

Tab ik 4 e I B bl R E SRR I T E ORI = S A
LIPN FETE H 52 IR 4 5 4 SR b I AT R
FEME H 3R IRk 18 5 7 B s B P AT .
Esc oLy L EDAR
P R R R (W SR S AL A )
Ctrl+F GRS EitE R

2% . 4> B - Qlik Sense, November 2022 59



7 SEEEHEMW - AR

7 GEHEAR -%T%%'?

A B i B 7E Qlik Sense H 8 2 F1 4 #1577 B8 H B 04 R RE .
7.1 BRWEZ A EEAL MR
w] fE B R B

o eI,

BEBMATE

SRR BRI, R YT HIE S,
EEAT TAE)
1, f— Fn .

o T W UL B
3. T H I B

7.2 IR Insight Advisor [#)48 398 A 7 A4 AT i &5 5
T 8 0 B
f T 46 40 3R A2 0 DL

HBHATE
Al DL S TR o AL, T DA A A s R A R EIE H R AL

7.3 B TE K
KA RSB, T AR HR B A LR AR R

AT A )R B

W54 B R AT A7 U BR 1) SR AR A

BRKNATE

i 4 Qlik Sense & B 8 & A 46 /& 75 W) LLEUAS 22 0% SRR A7 1) A7 BORE R, DAASE fE 20 1 FH AR B2 AL .

E
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